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TOURISM KINGSTON  
QUARTERLY REPORT

Megan Knott 
CHIEF EXECUTIVE OFFICER 
Tourism Kingston

Attn: Lanie Hurdle
C ie  Administrati e O er
City of Kingston
216 Ontario Street
Kingston, ON K7L 2Z3

April 10, 2026

RE: Tourism Kingston Q1 2026 report

lease nd atta ed our summary re ort on t e a ti ities underta en y Tourism 
Kingston for 1: anuary t roug  ar  2 26

Outlined in t e ser i e le el agreement it  t e City of Kingston, Tourism 
Kingston ill or  oo erati ely and olla orati ely it  t e ity, ot er le els of 
go ernment, artner organi ations, and ot er tourism sta e olders in de elo ing 

rodu ts and ser i es t at ill attra t isitors, ensure longer stays, and in rease 
s ending  T e ore tourism a ti ities ill align it  t e u dated Integrated 

estination Strategy I S  and Coun il s Strategi  riorities

e are leased to deli er our rst uarter a ti ity it in ea  of t e se en 
ortfolios  T is re ort measures and re e ts our ontinued e orts t is uarter to 

ma imi e t e e onomi  im a t of tourism for t e City of Kingston  

Of note t is uarter, t e Hon  Stan C o, inister of Tourism, Culture and aming, 
isited Kingston in ar  uring is isit, a ing eard a out t e Kingstonli ious 
rogram, e en oyed t e Kingstonli ious ri  e menu at Tango Nue o  He also 

toured Kingston enitentiary it  SL C sta , and isited Limestone Animation, 
Kingston s ne  animation studio

uring 1, our ommunity engagement and onsultation or  ontinued 
t roug  se tor ide meetings of t e Sales estination ar eting, Attra tions, 

igital and Visual Creators, and usi  Ad isory ommittees  

e loo  for ard to our ontinued or  toget er  If you a e any uestions 
or re uire lari ation on our a ti ities or out uts, lease do not esitate to 

onta t me

Yours truly,
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T e ar eting and Communi ations team ontinued to or  it  our agen y of re ord Al a et to nali e t e 2  media 
lan and o erall mar eting strategy  T e 2 26 mar eting fo us remains on dri ing o ernig t stays year round y le eraging 
ey ultural and destination moments, in luding t e FIFA orld Cu  2 26 and t e tent  anni ersary of T e Tragi ally Hi s 
nal on ert  In addition, e ill strengt en se tor su ort and im ro e oordination a ross mar eting annels to ma imi e 

im a t  Target mar ets remain Toronto TA, Otta a, and ontreal, it  t e addition of t e Ne  Yor  State and nort ern 
U S  dri e mar et  T is a roa  su orts Tourism Kingston s mandate to in rease isitation, o ernig t stays, and isitor 
s ending ile su orting lo al tourism artners and usinesses year round  

1 mar eting riorities fo used on romoting Kingstonli ious, t e Kingston Canadian Film Festi al KCFF , Family ay, ar  
rea  geta ays, otel a ages, and istori  inn romotions  T ese am aigns ere deli ered t roug  a multi annel 

mar eting strategy in luding so ial media, e  ontent, aid media, artners i s, and t e Insiders rogram, allo ing us to 
rea  audien es at multi le tou oints and su essfully su ort seasonal tourism and o ernig t stays  

Paid media 

T e 1 media lan fo used on Kingstonli ious, KCFF, Family ay, ar  rea , Histori  Inns of Kingston, t e at ouse S a 
at t e el edere Hotel, and Kingston s ulinary s ene  Ad ertisements ran in t e ar A ril issue of Edible Ottawa, it  
additional la ements s eduled for 2  A dou le age ad ertorial featured t e el edere Hotel and S a  it as su orted 

y a romotional o ernig t a age t at in luded Kingston Food Tour ti ets, el ing to dri e ulinary fo used o ernig t 
stays  In addition, a olla oration it  t e Histori  Inns of Kingston resulted in a t o age s read ig lig ting si  ro erties 
and furt er romoting Kingston s istori  a ommodation o erings  

In re aration for t o rimary mar eting riorities, e reated t o ne  e site landing ages, Fore er Hi  and eyond t e 
at : orld Cu  2 26  T e orld Cu  landing age as t o goals: to dri e international tra ellers to ma e Kingston t eir 

ome ase for t eir Ontario stay and to ersuade t ese tra ellers to ma e Kingston art of t eir itinerary  e are ig lig ting 
t e ease of tra elling to Kingston, lus o ernig t a ages, t ings to do attra tions, at to eat drin , and isitation lanning  

e ontinue to u date t is age as e re ei e information and data rele ant to t e needs of international tra ellers  e 
laun ed fo used FIFA orld Cu  26 digital am aigns, it  lo al, domesti , and international isitor targets  T e Fore er Hi  
landing age is a u  for all t ings Kingston and T e Tragi ally Hi related  la es t at s a e t eir story, Hi related e ents, 
Hi  nds in Kingston, and our Creati e Kingston al ing Tours, i  feature stories of T e Hi  and ot er Kingston musi ians  

MARKETING & 
COMMUNICATIONS
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Owned media 

In 1, t e team fo used on o ned so ial media annels to reinfor e t e digital storytelling riorities outlined in t e Integrated 
estination Strategy I S  and t e 2 26 annual lan  Our ontent strategy aligned it  ey seasonal narrati es, in luding 

Family ay, KCFF, ar  rea , a le adness, and ar  of t e useums  

To ring t ese stories to life, e ontinued to in est in s ort form ideo  A ross Instagram Reels and Ti To , e rodu ed 27 
in ouse ideos t at generated more t an 2   ie s, am lifying Kingston s ulinary, ultural, and family friendly e erien es 
and riming t e isitor i eline eading into ea  tra el eriods  Our lo al Insiders rogram ontri uted an additional 2  

ideos s o asing in t e no  re ommendations on ere to eat, at to see, and at to do in Kingston  

On Lin edIn, e e anded our industry fa ing ommuni ations, ig lig ting onferen es, meetings and usiness e ents, 
and team a ie ements  T is su orted stronger industry engagement and reinfor ed Kingston s osition as an a ti e, 

olla orati e destination artner  

In anuary, t e inter issue of Fresh/Frais, our ulinary maga ine nali ed in , 2 2 , as distri uted to ommunity artners  
T e Englis  ersion ent to 2  otels and t e Fren  ersion to 1  otels  Additional o ies ent to ot er artners li e 
t e emorial Centre Farmers  ar et and le Centre ulturel Frontena  Stories from t e maga ine are also re u lis ed on 
Tourism Kingston s Englis  and Fren  e sites t roug out 1  

Earned media 

In anuary, as a result of a it  on Kingston s istori  inns, e osted Lara ingue The Globe & Mail  S e rote  Kingston s 
re am ed el edere otel gets t e ig t ings rig t  es e ially its ne  s a  ournalist Sa rina irillo, om e osted last 
fall, in luded t e at ouse S a in er arti le 12 of t e est Outdoorsy S as in Canada for Explore maga ine  

MARKETING & 
COMMUNICATIONS
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uilding Kingston s ulinary ro le, e se ured ournalist Alana La ierre Canada s 1  est  to dine at t o Kingstonli ious 
signature e ents  T ese stays resulted in aid so ial media o erage, ersonal so ial media o erage from t e ournalist, and 
t e arti le 2  Hours in Kingston  T is ig alue o erage s ines lig t on Kingston s ulinary s ene, it  an eye to su ort 
Kingston restaurants named it in t e o eted Canada s 1  est list in t e oming years  Additionally, e osted arie
Noel Ouimet a Tra el edia Asso iation of Canada mem er  during Kingstonli ious  S e rote Kingstonli ious : le r te te 

arfait our une ir e gourmande  3  de ontr al  for t e Fren  u li ation Noovo Moi.

uring KCFF, e osted in uen ers e a R odes of t e lmtri er and Li  u  of rodu er Li  Li s isit as art of a 
olla oration it  KCFF to su ort a anel, eyond t e Cottage: Inside t e Heated Ri elry re olution  T e goal of e a s 
isit as to s o ase Kingston s di erse lm lands a e, from Kingston enitentiary t e ity s most o ular site for lm 

and TV rodu tions  to modern ig rises  from Vi torian la eside mansions to time orn motels and diners  In Kingston, 
lmma ers an tra el t roug  t e de ades  and t e enturies  to nd t e erfe t lo ation  e a s ontent ig lig ted 

Kingston s di ersity of lo ations  Additionally, e se ured o erage in The Globe and Mail from ournalist arry Hert : In 
iddle Life, a Canadian ro star ou le trade t e on ert all for a ig s reen rom om  and NOW Toronto: T e orld s 

largest all Canadian lm festi al i s o  in Kingston t is ee

In ar , aligned it  family friendly rogramming, e osted in uen er Hanna  Ro inson, a lifestyle ontent reator ose 
story re e ts a meaningful onne tion to Kingston  Her ourney  from attending ost se ondary s ool in Kingston to 
returning to Atlanti  Canada for military ser i e and ultimately oosing to ome a  to Kingston it  er young family  
o ers a relata le and aut enti  ers e ti e  T is ty e of ontent mo es eyond traditional tourism narrati es, aiming instead 
to onne t it  audien es t roug  s ared lifestyle e erien es and e ol ing life stages  Last, e osted Zoomer ournalist 
Antonia W yatt and er family and e e e t er o erage to laun  later t is s ring  

As ley rads a , anager, Trade and edia, and Amanda Tryon, estination ar eting S e ialist, re ently om leted a 
City Nation la e CN  A elerator ourse as art of an international o ort  T is intera ti e, e ert led, la e randing 

rogram lends strategi  insig t it  ands on learning to el  emerging leaders on dently romote destinations t roug  
olla oration, ra ti al assignments, and real orld feed a   

MARKETING & 
COMMUNICATIONS
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PARTNERSHIPS

ESTIMATED ECONOMIC IMPACT OF PARTNERSHIPS IN Q1: $28,197

Kingstonli ious returned for its si t  season  T e Fe ruary ar  ulinary festi al o ered remier ri  e menus at 2 
lo ations restaurants, af s, re eries, and t e emorial Centre Farmers  ar et  T e rogram o ered four di erent ri e 

oints it  menus ranging from asual to ne dining  Kingstonli ious also o ered si  ulinary e ents, it  Kingston efs 
olla orating it  guest efs to reate one o  menus for an e lusi e dining e erien e  T ese e ents ere fa ilitated 

in artners i  it  t e Culinary Tourism Allian e  Additionally, e su orted t ree ulinary e ents it  Kingston efs and 
artisans t at leaned into ommunity e ents or lo al artners i s  We or ed it  usi  O er oira emorest to su ort 
musi  in lusions at sele t e ents to furt er raise ro le for t e lo al musi  s ene  

We roug t a  t e Our ity is your ity  otel a ages ro ided u  to 1  o  a t ree nig t stay it  sele t o ernig t 
stays at nine a ommodation artners  T is a age o ered 1  o  a t o nig t stay and an additional  o  t e t ird 
nig t from Fe ruary 3 t roug  ar  31  Hotels re orted t e sale of 63 t o nig t a ages and 1  t ree nig t a ages for 
a total of 1  room nig ts     

We nali ed our media trade s o  and in erson engagement a ti ities  In addition to attending sales e ents, e a e outlined 
arious s ea ing o ortunities a ross Tourism Kingston s ortfolios and a e su mitted si  a li ations  In 1, e se ured 

s ea ing o ortunities at estinations International ar eting  Communi ations Summit, E onomi  e elo ers Coun il of 
Ontario, and ueen s Uni ersity s UTV  In addition, egan Knott as re ently featured on t e OU it  ill eist od ast   

We artnered it  Culinary Tourism Allian e Ontario Culinary to ost an Instagram ontest it  a Kingstonli ious ulinary 
stay in Kingston at t e el edere Hotel and at ouse S a, it  gift ards to A uaTerra, Atomi a, C a C a Tea, and aft 

re ing  We artnered it  Attra tions Ontario a ead of ar  rea  to su ort anot er stay in Kingston at Ham ton Inn 
y Hilton it  family asses to ar  of t e useums and a 1  Visa gift ard  T is ontest as s ared it  Attra tion 

Ontario s email su s ri ers   

T is uarter, e egan outrea  to artners a out t e eddings mi rosite and am aign, i  romotes Kingston as 
a destination for eddings     

MARKETING & 
COMMUNICATIONS
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Our artners i  or  for t is uarter aligned it  our mar eting strategy it  a fo us on ulinary it  Kingstonli ious, and 
family friendly rograms su  as a le adness and ar  of t e useums  Year round a ages ontinue to e urated 
and s ared it  a ommodation artners it  a fo us on ulinary, ulture, ellness e erien es  A total of  a ages ere 

urated in 1 and 3,2  referrals ere sent to otel artners

These activities supported our 2026 annual plan goals: 

   C am ion, ste ard, and am lify t e Kingston rand a ross am aigns, initiati es, rogramming, and artners i s    

Continue to foster ene ial relations i s it  artner usinesses and organi ations   

  Im lement s e ial ro e ts   

e elo  ig im a t destination e erien es and a ages   

  En an e and gro  ey lo al and regional artners i s   

  Raise ro le of Kingston t roug  earned media   

Marketing and Communications work this quarter supported the following IDS initiatives: 

1  e elo  a tourism engagement and ommuni ation strategy it  residents and ommunity leaders  

16  Create e i le am aigns targeting ey ro in ial mar ets  

MARKETING & 
COMMUNICATIONS
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2026 annual goals

Marketing and 
Communications 2026 goal Q1 Q2 Q3 Q4 2026 result % goal 

actual

We site sessions 2,1 , 1 ,1 1 ,1 2

We site age ie s 2, , 662, 2 662, 2 27

Referrals to artners 37 , 32,1 32,1

Advertising 
im ressions 1 , , 22,3 6,61 22,3 6,61 12

So ial media lin  li s 6 , 131,32 131,32 22

So ial media 
engagements 2, , 321,13 321,13 16

So ial media 
im ressions 3 , , ,6 2,31 ,6 2,31 22

Total follo ers 17 , 13 , 13 , 7

roa tive ig value 
earned media stories 2 6 6

Total media stories 72 32 32

Total earned media 
im ressions 2,1 , , 1, 27,3 ,637 1, 27,3 ,637

MARKETING & 
COMMUNICATIONS
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2026 annual goals

Packages 2026 goal Q1 Q2 Q3 Q4 2026 result % goal 
actual

See  o a ages 17 17 3

Eat  rin  a ages 11 11 2

Rest  Rela  a ages 1 7 7 7

Family a ages 2 36

Referrals to a ommodation 
artners 6,26 3,2 32 7

Minimum room nights ** 1 1 21

Estimated e onomi  im a t 2 ,1 7 2 ,1 7

*Tourism Kingston supported or created packages

Special projects 2026 goal Q1 Q2 Q3 Q4 2026 result % goal 
actual

Fa ilitated events, a tivations, 
or am aigns 6 31 31

Attendees , 1,72 1,72 3

artners involved or im a ted 2 6 6 2

Economic impact sources: Destination Insights Dashboard. Direct spend based on average daily rate and room night data.

MARKETING & 
COMMUNICATIONS
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SPORT

Economic impact of sport  initiatives in Q1: $21,295,356  

T is uarter as usy it  on i e events  esides annual events li e Kids for Kids, Kingston Ringette, KA HA tournaments, 
and t e Taylor Hall Classi , Kingston also osted t e Ringette Ontario AA rovin ial Tournament, S ate Ontario Syn ro, O HA 
C am ions i s, lus t e return of t e Kingston Im a t Lega y tournament, several Kingston arlin s imming events, and a 

rovin ial tennis tournament  

 Tourism Kingston rovided nan ial su ort to t ese lo al organi ations and events t is uarter: 

Kingston Im a t 

CORK 

Kids for Kids  

Ringette Ontario AA Tournament 

Kingston Ringette 

S ate Ontario Syn ro 

T e team rovided mar eting and so ial media am li ation, su ort for event RF s and a ommodations, and dis ounts at 
attra tions or lo al usinesses, to t ese events and organi ations:  

Taylor Hall Classi  Cu   

Eastern Ontario Regional S imming C am ions i s 

KA HA U1 U11 A AA Tournament 

Carr Harris Cu   

Kingston U12 U16 rovin ial Cir uit Tennis  

KA HA Sele t Tournament 

Kingston Blue Marlins Heats and Finals Meet  

Beast of the East Cheer Challenge 

ME  Fights Can er 

KAMHA Mar h Brea  Classi  

Middleground Kingston Smash 

OMHA Cham ionshi s 
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Events secured: 

Little League Nationals 2 26 

FIFA Canada Cele rates 2 26 

Eh  ame E o Fight for the Throne Es ort 2 26 

SOC layers  Cu  2 26 

S ate Ontario Syn hro 2 27 

OFSAA Volley all 2 27 

OFSAA Rug y 2 2  

This quarter, we submitted bids to host the future sport events: 

  ith CORK  2 27 VX One Cham ionshi s, 2 27 Lightning World and Master World Cham ionshi s, 
and 2 27 Soling World Cham ionshi s 

2 27 Road Running Nationals 

2 27 Canada Cy ling BMX Nationals 

In Mar h, e attended S ort Tourism Canada s S ort Events Congress in Mississauga  We ere oined y re resentatives 
from ueen s University, City of Kingston Re reation Servi es, and several a ommodation artners  This a roa h allo ed 
us to s ea  ith more rights holders and mat h ea h onversation ith the right e ertise, hether those organi ations ere 
loo ing for fa ilities, dorms, s onsorshi  o ortunities, or a ommodations  We met ith  national or rovin ial rights 
holders or s orting organi ations, in luding Curling Canada, Tennis Canada, and Ho ey Canada   

SPORT
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SPORT

Our s onsorshi  of the restige A ards further allo ed us to it h Kingston as a s ort host  After a short romotional video, 
Managing ire tor of Sales Ale  Elliott addressed the audien e of 3  to  s ort and tourism rofessionals, and sho ased 
Kingston s uni ue a ility to add fas inating ultural e erien es to large s orting events  Ale  used the e am le of the u oming 
OFSAA Ultimate Fris ee an uet that ill e held at Kingston enitentiary  We left Mississauga ith several strong leads  

In Mar h, e met ith the athleti  dire tors from the Kingston Area Se ondary S hools Athleti  Asso iation KASSAA  to outline 
ho  Tourism Kingston an hel  in their ids for EOSSAA and OFSAA events  High s hool tournaments are an im ortant mar et 
for s ort tourism: they ring young visitors into the ity for their rst taste of Kingston  they visit during the ee  and often in 
shoulder seasons  

olf in Ontario has esta lished a ages ith three lo al golf ourses Smuggler s len, Loyalist, and Rivendell  and ve 
a ommodation artners Kingston Marriott, Marriott Kingston Water s Edge, Holiday Inn Kingston Waterfront, Hollday Inn E ress 
Kingston West, and uality Inn and Suites Kingston  In addition, they have started oo ing grou s at the Strata Hotel  We have 

ro ered introdu tions ith four other a ommodation artners that an o er more om etitive ri es outside of the do nto n 
ore  While the uality of golf is still the main driver for grou  oo ings, there is in reased interest in Kingston as a ity ith a vi rant 

do nto n and aterfront   

olf in Ontario ontinues to rovide mar eting su ort for our golf ourses via so ial media, email mar eting, and artnershi s ith 
the Toronto olf Sho  and u oming romotions at the Beer Store  

In Mar h, as art of our Es ort strategy to nurture grassroots events, e su orted through mar eting, media outrea h and 
dis ounts ith usiness artners  a lo ally led tournament alled Middleground: Kingston Smash, hosted y Byrd Es orts and the 

ueen s University Fighting ame Clu  The event dre  1  om etitors from a ross Ontario and Ne  Yor  State  The event also 
served as a mar eting lay to disseminate a re announ ement for Eh  ame E o Fight for the Throne FFTT  oming uly 3  
to Slush u ie la e  This as also im ortant e ause the team at Byrd Es orts have ommitted to or  ith Carl Ed in Mi hel, 

rodu er of Eh  ame E o FFTT, this summer   

Kingston has een on rmed as a host for a FIFA Canada Cele rates sto , one of  sto s Canada ide on this tour  The event 
onsists of a u li  s reening of a FIFA game in S ringer Mar et S uare, lus ommunity a tivations  Tourism Kingston or ed 
losely ith the City of Kingston to se ure this event  
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SPORT

Tourism Kingston has reated a Volunteer of the Year A ard in honour of arry M Colman, a long time Kingston volunteer ith the 
Kids for Kids ho ey tournament  The inaugural arry M Colman a ard ill e resented at our A ril A M to a volunteer ith a lo al 
s ort organi ation  In addition to the a ard, Tourism Kingston ill ma e a  donation to the volunteer s organi ation

These activities supported our 2026 annual plan goals:

Esta lish a strong Kingston resen e at the 2 26 S ort Events Congress   

Continue to foster relationshi s ith edu ation artners   

Build and e e ute a Kingston Es ort strategy     

Sport activities this quarter supported the following IDS initiatives: 

12  Su ort Es ort develo ment
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2026 annual goals

Sport 2026 goal Q1 Q2 Q3 Q4 2026 result % goal 
actual

Events ros e ted 2 3

Events uali ed 12 3 3 2

Events su orted 1 23 23 22

Event attendees 7, , 31 , 31 1

Room nights 6 , 2 ,12 2 ,12 3

Estimated 
e onomi  im a t 2, , 21,2 ,3 6 21,2 ,3 6

Economic impact: Destination International’s Event Impact Calculator Sport Model

SPORT
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TRAVEL TRADE

The estimated impact of travel trade in Q1: $150,082 

1 involved organi ation and logisti s ahead of our travel to Rende vous Canada in Toronto, May 26 2  We ill have a strong Team 
Kingston resen e at this im ortant trade sho , ith si  artners oining us  Ashley Bradsha , Manager, Trade and Media, and Ella 
Wang, International Travel Trade Coordinator, ill fa ilitate se arate meetings ith more than 1  one on one a ointments  
Ashley ill target ey Euro ean mar ets li e U K , ermany, Fran e, Italy, Netherlands, and ill uild relationshi s ith Australian 
and U S  mar ets  Ella ill su ort the Asian mar et, fo using on China, a an, South Korea, and Singa ore  

We have also or ed ith estination Ontario to se ure three re  and ost familiari ation tours FAMs  that ill see u ards 
of 6  international tour o erators in Kingston in May  Through these FAMs, e ill sho ase 2  attra tions, e erien es, and 
a ommodations  In addition, e ill invite ni he e erien e artners to oin during meals to sho ase the diverse o erings 
availa le in Kingston   

In addition to the estination Ontario fa ilitated FAMs, e have also re eived re uests to host Lernidee Erle nisreisen m H, 
Ne mar et Holidays, is over Holidays, and restige U K  o erators leading u  to Rende vous Canada  We ill also host erman 
ournalists Holgar a o s ith FVW Medien m H ermany s leading travel trade industry u lishing house  and Ulri h Clef of 
Reisegenuss a erman travel maga ine  in May and une  

Tourism Kingston s Chinese Ne  Year video as shared ith estination Canada, estination Ontario, and tour o erators  

We el omed Bao Kuo, a Chinese in uen er, as art of a an Ontario inter itinerary  He stayed in a histori  inn, artoo  in ulinary 
a tivities during Kingstonli ious, too  a heli o ter tour ith 1  Islands Heli o ters in anano ue, and ent i e shing ith Blue 
Ro  Charters on Collins La e, north of Kingston  The range of outdoor a tivities e arranged for Bao Kuo aligns ith the Chinese 
mar et s a nity to e erien e nature in Ontario  

We rene ed our mem ershi  ith Canadian In ound Tourism Asso iation lus CITA , an industry asso iation re resenting 
re e tive tour o erators and tourism artners fo used on gro ing international in ound travel to Canada, arti ularly from ey 
China and Asia a i  mar ets  Ella Wang has shared Kingston information for use in the Eastern Canada Elite In ound Tour uide 
Training rogram  
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We re ently el omed a Mandarin s ea er to our Visitor Information Centre team ho ill su ort language re uests and assist 
ith various attra tions, as this need arises  

Tourism Kingston is a mem er of Attra tions Ontario, hi h o ers a ni he student youth mar eting artnershi  We su orted 
t o attra tions to oin their Win a Field Tri  ontest, ith inning s hools oming to Kingston in May une  We ill foster these 
relationshi s and aim to gro  interest in Kingston from those onne tions   

Fo us Tours, a South estern Ontario om any, rought a ne  tour to Kingston this uarter , Additional o erators e are or ing 
ith: Bar s Musi al Tours, Brights ar  y WorldStrides, Con ord Travel, Travel Lin , You As , ZL International Servi e Ltd, ear 

Seas, onvie , Hammond Tours  Travel, Cham man Cultural Tours, is over Canada Tours, Ne mar et Holidays, TUI Austria, and 
M Coy Bus Servi e  

We have on rmed that the ruise shi  Pearl Mist ill again visit Kingston t i e in 2 26  This year, ruise shi s ill do  at the oal 
do  in ortsmouth Village, Kingston s tem orary dee ater do  that ill su ort longer ort of all stays in Kingston    

These activities supported our 2026 annual plan goals: 

  romote destination tour a aging and itineraries  

osition Kingston as a hu  for reat La es ruises   

In rease demand for Kingston in international mar ets    

In rease demand for Kingston in the edu ation travel mar et   

Travel Trade work this quarter aligned with the following IDS initiatives: 

6   Fa ilitate trans ortation a ess for visitors

  Advan e aterfront infrastru ture  

TRAVEL TRADE
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2026 annual goals

Travel Trade 2026 goal Q1 Q2 Q3 Q4 2026 result % goal 
actual

e nite leads 1 13 13

Referrals to artners 1 2 1 2 2

Cruise assengers 1, 0 0%

Num er of uses oo ed 13 3

Estimated e onomi  im a t ,6 , 1 , 2 1 , 2 3

TRAVEL TRADE
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BUSINESS EVENTS

Economic impact of business events in Q1: $358,659 

In anuary, e had a day of site visits ith Bain  Com any a glo al management onsulting rm  in advan e of its artner lanning 
onferen e this summer in Kingston ith 26  attendees  

Also in anuary, e attended the Canadian So iety of rofessional Event lanners CanS E   ay in Toronto   Tourism Kingston 
as the edu ation s onsor of this day of or sho s, eynotes, and net or ing ith inde endent meeting lanners, mostly from 

the reater Toronto Area  

In Fe ruary, e arti i ated in Otta a Meet Wee , hi h had 1  events over ve days, attra ting meetings industry rofessionals 
from a ross Canada  Of arti ular im ortan e ere: 

  estination ire t Canada CC :  The an hor event of the ee , C is a t o day hosted uyer rogram, ringing 
vetted, hosted uyers together ith  destination mar eting organi ations, rimarily in one on one 1 minute s heduled 
meetings, as ell as in multi le net or ing events and meals   This year s C meetings resulted in si  strong leads and 
re ei t of three re uests for ro osal RF s  

  The Canadian So iety of Asso iation E e utives CSAE  T te T te trade sho :  This event rings together leaders from 
asso iations, not for ro ts, and government agen ies nation ide ith a diverse range of meetings industry su liers   
Tourism Kingston s ooth in luded re resentatives from ve Kingston hotel artners and highlighted this year s tenth 
anniversary of The Tragi ally Hi s nal on ert  Visitors ere entertained y Kingston musi ian Nolan Hu ard, ho 

erforming overs of Hi  songs  The day resulted in over  ne  strong leads and one on rmed RF  

  The rin i al industry asso iation odies  CanS E , CSAE, Meeting lanners International M I , and the rofessional 
Convention Management Asso iation CMA   ea h hosts events during the ee   These in luded a net or ing re e tion, 
t o edu ation sessions, a lun h event, and a harity au tion and dinner    Tourism Kingston attended all of them and is the 
Edu ation Series s onsor for the M I Otta a Cha ter   

In Mar h, e attended the rst Venue Series event of the year in Mississauga  The Venue Series is uilt around urated meetings 
et een lo al meeting lanners and su liers, ith ea h event onsisting of 1  1 minute s eed meeting  sessions lus t o 

grou  net or ing sessions   The Mar h event in Mississauga resulted in one RF  re eived and four strong leads for hi h RF s 
are e e ted in the ne t uarter  We ill e attending three more Venue Series events later in the year in other ities  
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BUSINESS EVENTS

Events hosted in Q1:

Easter Ontario Wardens Cau us anuary and Mar h meetings   

WSC Muni i al S onsorshi  Conferen e in artnershi  ith the City of Kingston  

A Vie Cor oration Canada s ring meeting 

Ontario rin i als Coun il Eastern Region onferen e 

Bla erry NX Radar rou  meeting  

New leads in Q1: 

Canadian Home Builders Asso iation 

Canadian Federation of Medi al Students 

Canadian A redited Inde endent S hools 

National oli e Federation 

Health First Net or  

Canadian Asso iation of Nu lear Medi ine 

Ba er Tilly Canada 

Royal So iety of Canada 

  Canadian Institutional Resear h  lanning 
Asso iation rene ed  

Canadian Leadershi  Congress The Conduit 

remier So er Leagues of Canada 

Ro ing Canada 

Institute of Muni i al Assessors 

Canadian Ba tists of Ontario  ue e  

United Em ire Loyalist Asso iation of Canada 

  CSAE Sym osium for Chief Sta   Chief Ele ted 
O ers 

Bain  Com any 

Lost opportunities (including economic impact): 

  Canadian Institutional Resear h and lanning Asso iation Conferen e ,2   lost due to la  of air servi e  

  Regional Canada ageants 6,   lost due to la  of air servi e  

  O O Multidis i linary Sym osium on Childhood Can er 231,   lost due to la  of s a e in venues rea out room 
a a ity  
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BUSINESS EVENTS

We laun hed our ne  CRM system, Hu S ot, strengthening ho  e manage relationshi s, tra  event leads and on rmations, and 
drive e ien y a ross our ro esses  Loo ing ahead, e ill introdu e a ne  RF  ro ess through Hu S ot later this year   

These activities supported our 2026 annual plan goals: 

romote Kingston as a year round destination for usiness events and onferen es   

Build sales i eline for a future onferen e entre  

enerate ne  revenue and ma imi e Kingston resen e at ey national events

romote Kingston sustaina ility initiatives to event organi ers   

Enhan e formal trans ortation artnershi s for usiness events   

emonstrate the value of usiness events  
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BUSINESS EVENTS

2026 annual goals

Business events 2026 goal Q1 Q2 Q3 Q4 2026 result % goal 
actual

Tentative leads 6 1 1 23

e nite leads 16

Events su orted 6 6 6 1

Contra ted room nights 1 , 627 627 6

Estimated e onomi  im a t ,2 , 3 ,6 3 ,6 7

Numbers are based on the date that traces/leads begin.

Economic impact calculator: Destinations International Event Impact Calculator
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Estimated economic impact of lm  media productions in Q1: $15,000  

Productions 

March 13, the Kenhte e aranormal So iety lmed Indigenous Paranormal at the um house Museum 

Location scouting 

Inde endent lmma er Farhad a tel s outed Kingston en, Fort Henry, and the histori  S  County ail in Corn all   

A lo ation s out for Criminal Minds toured lo al train tunnels, stone ar h ays and ath ays  

Bla  Ele hant rodu tions s outed lo al ravines and Firetru s  

The feature lm The Cottage s outed lo al ro erties to stand in for an English ountryside ottage in the 1 2 s  

Mar h 17, a drone ight ath s out too  la e during Limestone Ra e Wee end  

Tom Harrison toured St  La ren e College for a mi ro udget mo umentary ro e t  

Through Ontario Creates, e rovided lo ation s outs for: 

lo ation dou les for Con ord, Massa husetts in the 1 s 

1 King Street 

s i resort and hill 

lo ation dou les for Bu alo, N,Y ho ey rin s, neigh ourhoods, ollege am us  

night lu s 

We also rovided lo ation s outs at am grounds ith a ins for a S ott Brothers ro e t  large mansions estates for a Net i  
om etition series  and on s reen o e s a es lus ma eshift studio lo ations for Boat Ro er Studios  

Releases this uarter rodu tions lmed in Kingston in 2 2  

Borderline series on CRAVE 

Devil in Disguise: John Wayne Gacy released on NBC ea o   

FILM & MEDIA
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In anuary, Film Commissioner oanne Loton attended rime Time, the onferen e of Canadian Media rodu ers Asso iation in 
Otta a  There, she had several one on one meetings ith rodu tion om anies and net or s, in luding BELL CRAVE   Sarah 
Fo lie, BELL CRAVE s head of rogramming, is interested in Kingston as a otential lming lo ation for an u oming series  She 
has re uested a FAM tour for herself and her usiness artners in the s ring   oanne as also a resenter at rime Time  during 
a s otlight session, she romoted Kingston to over 1,  attendees romoting Kingston as a ey lming destination and 

rodu tion artner   

In Fe ruary, for the se ond year, e hosted an industry run h during Kingston Canadian Film Festival  This as an o ortunity for 
us to onne t to Ontario rodu ers to invite them to ta e in the festival, and to sho ase Kingston Film  Media s servi es, as ell 
as the ity s diverse lo ations   We onne ted ith 3 industry rofessionals at the run h  

In Mar h, oanne had a ee  of one on one meetings, industry events and information sessions at the Asso iation of 
Film Commissioners International AFCI  Studio Summit  Meetings ere held ith U S ased lo ation s outs, heads of 

hysi al rodu tion, heads of in entives, and rodu ers at ma or studios and inde endent rodu ers ased in L A   Ontario 
Creates organi ed a VI  meeting ith the heads of the lm o es from Kingston, Otta a, and Mississauga  This in luded a 
s e i  net or ing lo ation sho ase ith heads of rodu tion from Legendary Films, 2 th Century, aramount, Lu as Art, 
Bad Ro ot, i tureStart, MRC, Anna urna, and Ar  Out of this summit, four FAM tours to Kingston have een re uested from 
Ama on Studios U S  and Canada, Holly ood Ventures rou , Co La s lo ation s outing, and Ouvert Media rou  

Community events 

Tyler latt, Manager, Film  Media Strategy, oined the KEYS S otlight Series anel on areers in lm, sharing insights and areer 
ath ays ith youth and areer transitioning ommunity mem ers  

In Fe ruary, oanne Loton as a anellist and or sho  fa ilitator at an all day UTV Film Finan e onferen e, dis ussing ho  
lms and ontent get funded, stru tured for ta  in entives, and sold to domesti  and international mar ets   The onferen e as 

attended y  6  ueen s usiness and lm students  

The Fe ruary Ma ers Meetu  sa   attendees for an afternoon of onne tion and onversation  Featuring nine s ea ers, 
the event el omed students, emerging artists, and esta lished rofessionals from a ross the musi , lm, gaming, and digital 
arts ommunities  

uring the Kingston Canadian Film Festival, e held our inaugural Kingston S ri t to S reen live it h, hi h as very su essful  
The inning teams, for the ro e ts Parkies and Seeking Why, have gone on to have several ositive meetings ith rodu tion 

FILM & MEDIA
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om anies  The Parkies reators have had fruitful meetings ith rodu tion om anies in Toronto in luding Shaftes ury, Ne  Metri  
Media, Counterfeit, and Indian  Co oys, hi h may e interested in o rodu ing on ro e ts that ould lm e lusively in Kingston  

Shaftes ury ontinues to e an e ellent artner, not only ith lming and series Murdoch, Borderline  ut also e ause Susan 
Ale ander, Head of Creative at Shaftes ury, has agreed to mentor the Parkies team, Melissa Ea en and Mi ayla y e, throughout the 
year in re aration for rime Time in anuary 2 27  enn Ku my , the u lisher of Playback and the E  of the Ban  Media Festival, 
o ered a free Ban  ass to Kay ee Leigh, reator of Seeking Why   

In Mar h, the Cinema So iety of Kingston and Kingston Film and Media invited lo al reators to see their or  on the ig s reen at the 
inter Sho  and Tell Filmma er s O en Mi  

For the Slaight Musi  Video rogram, Kingston Film  Media held a rodu tion Business 1 1 or sho  for the rogram s rodu tion 
om anies  The or sho  as led y Ali ia etrusa, lm rodu er and head of RBC s small usiness develo ment ortfolio   Our o e 

also hel ed se ure lm ermits and a ity us for one of the rodu tion om anies   

These activities supported our 2026 annual plan goals: 

  Continue to olla orate ith Ontario Creates to ensure Kingston is in luded in outrea h e orts to national and international 
rodu tion ommunities   

Follo  u  ith leads made at industry events to it h Kingston lo ations and amenities to rodu ers   

Attra t and su ort inde endent rodu tions  

ro  ey ommunity artnershi s  

Film  Media work this quarter aligned with the following IDS initiatives: 

2  osition Tourism Kingston as the lead agen y for musi  and lm   

  Integrate re e isting reative strategies into the I S  

FILM & MEDIA
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2026 annual goals

Productions 2026 goal Q1 Q2 Q3 Q4 2026 
result

% goal 
actual

Tier 1 over one ee 6

Tier 2 overnight to one ee

Tier 3 (single day) 1 1 1 1

Lo al rodu tions ( ithin 1  m) 12 1 1

Non lo al rodu tions 
( 1  m travel) 1

Room nights from non lo al 
rodu tions ,

Estimated e onomi  im a t 
(dire t s end) , , 1 , 1 , 3

Workshops/events

Events 1 1 3

arti i ants 37 37 2

Location tours

Tours 2 2

Location/production directory

Lo ation listings 3 3

Vendor re  listings 6 1

Vendor re talent hires 
on rodu tions 2

Economic impact source: Reel-Scout EI calculator

FILM & MEDIA
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Estimated economic impact of sponsored music events in Q1:  $132,497 

Community events 

Youth O en Mi  ontinues in 2 26 ith gro ing arti i ation  1 sessions el omed ne  and returning youth artists from a 
variety of s hools and musi al genres  The initiative also ontinued to feature youth hosts, roviding leadershi  o ortunities for 
young musi ians, hile youth vendors remained art of the events, in luding lo al ma er Beaded y Ari  Overall, Youth O en Mi  
remains a vi rant s a e that su orts youth reativity and strengthens onne tions ithin Kingston s musi  ommunity  uring 

1, e sho ased more than 3  erformers, and e rovided artist ayment for additional three lo al reators ho served as 
sound te hni ians, musi  mentors, and event organi ation su ort   

In 1, e laun hed the VIC Mi ta e series at the Visitor Information Centre, a ne  initiative develo ed in artnershi  ith lo al arts 
organi ations Cultivate Art Commons (formerly Modern Fuel allery) and Kingston S hool of Art to om ine live musi , reative 
a tivities, and a el oming ommunity atmos here   

The rst events, held in Fe ruary and Mar h, featured Fran o hone artist Ni i Rea erforming musi  from her Sunshine hildren s 
ro e t  The events ere ell re eived, ith visitors s ending additional time at the Visitor Information Centre to en oy the live 

musi , rafts, and light refreshments  Early engagement demonstrates strong otential for the series to su ort lo al artists hile 
enri hing the visitor e erien e through a essi le, family friendly ultural rogramming  These musi al events ere su orted 

y our grant from the Fran o hone Community rants rogram through the overnment of Ontario, as ere the follo ing t o 
Fran o hone musi al events: 

The Kingston Musi  O e su orted Kingstonli ious rogramming through Terre  Tradition, an intimate ulinary event at 
ianne s ele rating the shared heritage and regional avours of Kingston and Northern Ontario  The evening featured a 

thoughtfully urated multi ourse dinner y host hef ave Tosh ( ianne s) and guest hef Linda Loranger ( ida s astro u  in 
Earlton), highlighting A adian, Fran o hone, and Northern Ontario ulinary traditions  The e erien e as om lemented y live 
musi  from Kingston area ianist and om oser Ni holas odouin Lund, hose e ressive lend of a , lues, and ontem orary 
in uen es hel ed reate a arm and immersive atmos here   

MUSIC
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We artnered ith Centre ulturel Frontena  to su ort rogramming for International Fran o honie ay at Th tre Le S same  
Su ort from the Fran o hone Community rants rogram allo ed us to o er om limentary a ess to individuals fa ing 

nan ial arriers, su orting greater a essi ility and in lusion in Kingston s Fran o hone ultural ommunity  The evening, 
hi h dre  more than 2  attendees, featured a erforman e y Brian St ierre, ith an o ening set from Kingston artist Kelsey 

M Nulty ( ood Fortune)   

Through our ongoing Release Radar initiative, delivered in artnershi  ith CFRC Musi  and Kingston Live, e ontinued to 
su ort lo al artists y romoting ne  musi  releases from the Kingston region  In 1, e highlighted more than 27 lo al artists 
a ross our latforms, generating 1 ,2 7 im ressions a ross 12 osts  These results re e t the rea h of the Kingston Musi  
O e s romotional e orts alone and do not in lude the additional am li ation rovided y CFRC through on air lay and 
release features, or y Kingston Live through their so ial hannels  

In Fe ruary, a s e ial or sho  too  la e as art of KCFF  Sound to S reen: Musi  Su ervision  Syn  in Canada  rought 
together artists, managers, and industry rofessionals for an afternoon fo used on the orld of syn  and musi  su ervision  

resented ith su ort from Canada s Musi  In u ator, the sold out event el omed more than 3  lo al artists alongside industry 
attendees  The anel featured insights from Ri h Brisson (Caden e Musi  rou ), ani a Bansie ( irate Sound), Evan u ins y 
(Bear Tra s Musi ), and Mi helle Allman Esdaille (The Hoo  Syn  rou )  

The dis ussion generated strong engagement, ith thoughtful audien e uestions and onversations that ontinued into the 
net or ing ortion of the event  At least one artist re orted a  that through this onne tion they ere a le to gain a su essful 
syn  li ensing la ement the follo ing day  We loo  for ard to uilding on this momentum y strengthening our artnershi  ith 
Canada s Musi  In u ator and el oming them a  for future or sho s to oin ide ith S ring Rever  Festival on the to i  of 

nan ial litera y for artists   

The Slaight Musi  Video rogram returned to the Kingston Canadian Film Festival on Fe ruary 2 , ith this year s musi  videos 
remiering to a sold out audien e at the Kingston rand Theatre  The rogram airs regional musi ians ith lo al lmma ers to 
olla orate on original musi  videos, highlighting the de th of reative talent a ross Kingston s musi  and lm ommunities  The 
remiere rought together artists, lmma ers, and audien es to ele rate the om leted ro e ts on the ig s reen for the rst time  

MUSIC
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S e ial re ognition ent to Tiny Horse and Little Friday, hose video re eived the Best Musi  Video a ard, and to Canta ile Choirs, 
S eleton ar  Arts Festival, and dire tor Allen Bergeron, ho re eived the Favourite Video A ard, voted y the audien e   

Further distri ution and romotion of these videos ill ontinue throughout strategi  s reening engagements into 2 and 3, 
aligning these or s ith sho asing o ortunities during Toronto s e arture Festival and through the City of Kingston s u oming 
Musi  E hi ition   

Mar h 7, in ele ration of International Women s ay, the Kingston Musi  O e hosted its se ond annual sho ase at the Broom 
Fa tory, o resented ith UNO nominated artist Miss Emily  

The sold out event rought together over 12  attendees for an afternoon of musi  and onversation, s otlighting the in redi le 
talent of female and non inary artists in Kingston  erforman es y iner, Luella, Atiari, and Kyra a tivated the audien e, hile a 

reside hat moderated y Margaret Evans (of Balan ing A t) o ered an honest and ins iring dis ussion on song riting, reativity, 
and navigating the musi  industry as underre resented voi es  

Beyond the stage, the event fostered meaningful onne tions a ross Kingston s reative ommunity, featuring a urated lineu   
of lo al olla orators and omen o ned usinesses, in luding W C  Creatives, Shiva s elight, Commanda Colle tive, and 
Angela Stever  

artnershi s ith Balan ing A t, a national initiative aiming to in rease e uality, a essi ility, and em loyment and leadershi  
o ortunities in Canada for mothers, arents, and aregivers in the arts se tor, and ith CFRC rovided further industry su ort for  
lo al artists  

MUSIC
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The Kingston Musi  Advisory Committee (KMAC) and the Fair Wage oli y or ing grou  met t i e this uarter, ontinuing to 
advan e ey riorities of the Kingston Musi  Strategy  is ussions fo used on the ongoing develo ment of a fair age oli y 
for musi ians, as ell as identifying ays to etter su ort lo al musi  venues as essential artners ithin Kingston s live musi  
e osystem  Building on revious or , the ommittee ontinued re ning onsiderations around fair and sustaina le om ensation 

ra ti es, re ogni ing their im ortan e in strengthening Kingston s musi  se tor and su orting long term gro th for artists and 
industry rofessionals   

Professional development and outreach 

We arti i ated in national industry onversations at Wavelength Musi  Festival in Toronto  Musi  O er Moira emorest moderated 
the anel ulse Che  on Canada s Festivals  Touring Lands a e,  hi h rought together festival resenters and industry leaders 
to dis uss urrent hallenges and o ortunities related to touring, rogramming, and audien e trends  arti i ation in events li e 
Wavelength hel s ensure Kingston remains onne ted to roader national dialogue, strengthening o ortunities for lo al artists, 

resenters, and the ider musi  ommunity  

We also arti i ated at a KCFF moderated dis ussion on musi  and erforman e ith avan Moodie (dire tor, ), Leah 
oldstein (musi ian, uly Tal  a tor, ), and eter reimanis (musi ian, uly Tal  a tor,  and Sinners)  The event 
as sold out, ith 1  arti i ants  

Moira as also a guest on the od ast Leave it on the stage  at CFRC studios, hosted y lo al artists and organi er Tom Savage  
They dis ussed ho  musi  uilds ommunity  

Moira also made a resentation on the Canadian musi  industry at a ueen s Film  Media s reative industries lass   

Throughout the uarter, e ontinued our olla oration, ith ommunity artners, on lans for s e ial events ele rating The 
Tragi ally Hi  in 2 26   

MUSIC
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These activities supported our 2026 annual plan goals: 

  Continue to foster e isting artnershi s and s onsor lo al musi  as art of e isting festivals  

   Continue to oordinate the Kingston Musi  Advisory Committee, su orting oli y develo ment, musi  se tor advo a y, 
and lo al industry trends  

   artner ith grou s in luding Kingston Immigration artnershi , Kingston Litera y  S ills, Centre ulturel Frontena , and 
Youth Imagine the Future  

   arti i ate in musi  rogramming and lanning related to the tenth anniversary of The Tragi ally Hi s nal on ert  
in Kingston  

Music work this quarter supported the following IDS initiatives: 

2  osition Tourism Kingston as the lead agen y for musi  and lm  

   Integrate re e isting strategies into the I S  

MUSIC
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2026 annual goals

Live events 2026 goal Q1 Q2 Q3 Q4 2026  
result

% goal 
actual

Kingston fa ilitated roadsho s

Artists ands im a ted  1

Wor sho s rofessional  
develo ment events 3 23

Attendees at or sho s events 1,3 3 3 3

Sponsored events

S onsored musi  events 1 7 7 7

Attendees, s onsored events 12, 3,33 3,33 2

Artists ands im a ted 6 3 3 2

Estimated e onomi  im a t of 
s onsored events (dire t im a t) 3 , 132, 7 132, 7 3

Kingston Production Directory

Musi  listings 7 11 11 1

MUSIC
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VISITOR SERVICES

This uarter, e added ne  artners and rene ed e isting ontra ts for our Enhan ed artnershi  rogram, hi h rovides 
rint and digital mar eting o ortunities at the Visitor Information Centre and satellite lo ations for tourism usinesses and 

organi ations  

At the Visitor Information Centre (VIC), e reated s e ial a tivities, li e the VIC Mi ta e Series and ne  rogramming ith 
Kenny Ma le Syru  to romote Ma le Madness  These events hel ed drive engagement ith visitors during a traditionally 
lo er tourism eriod  We also artnered ith Little Catara ui Conservation Area (host of Ma le Madness) and the Kingston 
Asso iation of Museums to deliver olla orative rogramming and in VIC a tivations  

We Introdu ed ne  a arel, a essories, and seasonal mer handise, res onding to visitor demand, and in reasing our 
artnershi s ith lo al ma ers and su liers  We also enhan ed our resentation of retail o erings through u dated 

dis lays, seasonal storytelling, and im roved e ommer e imagery  In the a  end, e om leted full inventory ar oding 
and u dated our OS systems, in reasing our e ien y, a ura y in revenue tra ing, and overall retail erforman e   

These activities supported our 2026 annual plan goals: 

  ro  retail o erings to re e t the Kingston rand

  ro  the Visitor Information Centre as a one sto  sho  for visitors  
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2026 annual goals

Visitors 2026 goal Q1 Q2 Q3 Q4 2026 
result % goal actual

Num er of intera tions 1 7, 2, 2 2, 2 2

Partner support

Ti ets sold for artners 2 , 12 12

Revenue

Enhan ed ro le rogram 3 , 1 ,1 1 ,1 63

Mer handise 3, 6, 6,

VISITOR SERVICES
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Wor  ea h uarter is measured against a num er of guiding do uments, in luding:

GUIDING 
DOCUMENTS

S ort Tourism Strategi  Frame orKingston Musi  Strategy Kingston Culinary Tourism Strategy

Tourism Kingston 2 26 Annual lanKingston s Integrated estination Strategy 3
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Revenue 2026 Budget Year to Date Variance % YTD
Muni i al Funding  1,67 ,  1 ,7  1,2 6,2 2
Cultural Servi es SLA  1 ,  1 ,
Other Revenue
KA  Contri ution  2, ,  ,  1, , 2
KA  Contri ution  Other  3 ,  ,  2 , 17
MAT 3   Creative Industries  ,  , 1
MAT 6   STR  ,  ,
Fran o hone 2 2  2 26  1 ,1  12,2  , 2 67
E erien e Ontario 2 2  2 26  3 ,  21,  16, 7
VIC Sales  Commissions:
 Resale  ,  7,3  72,6 1
 Ti et sales  other revenue  2 ,  2 ,
 Bro hure ra ing  2 ,  21,6  6, 76
Musi  Revenue  2,  1,  1 3
Film Revenue  2 ,  2 ,
Business Events Revenue  11,7  2,  ,2 21
Travel Trade Revenue  3,  3  2,7 1
S ort  Wellness Revenue  2,  12,  1 , 62
Mar eting Revenue  ,  12, 36  2, 6 2
Other Funding  3 ,7  2,2  3 , 1

Total Revenue $ 4,969,130 $ 1,468,823 $ 3,500,307 30%

TOURISM KINGSTON 
FINANCIAL SUMMARY
First quarter, ending March 31, 2026
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Expenditures 2026 Budget Year to Date Variance % YTD
Wages  Bene ts  2, ,  , 3  1, , 66 2
Other Administrative E enses  3 ,  , 73  261, 27 2
Reserve  ,  ,333  1,667 17
Soft are Maintenan e  7 ,  2 ,63  ,361 2

Project Expenses
Mar eting igital Content Media Relations  1,72 , 6  6 ,2 2  1,263,7 3 27
Fran o hone Community rant 2 2   2 26  1 ,1  1 ,1 1
E erien e Ontario 2 2   2 2  3 ,  21,  16, 7
Business Events  ,  , 33  6, 67 2
Travel Trade  ,  3 ,363  6 ,637 32
S ort  Wellness  1 ,16  37,77  1 6,3 1 21
Film  6 ,  1 ,17  ,626 2
Musi  3,  32,6 3  2 ,3 7 62
Visitor Servi es  ,  2 ,63  73,36 2
CO S  7 ,  ,6  2 ,3 6 6
Total Expenditures $ 4,969,130 $ 1,355,536 $ 3,613,594 27%
Surplus/(De cit) $ 113,287 $ (113,287) 2%

TOURISM KINGSTON 
FINANCIAL SUMMARY
First quarter, ending April 31, 2026
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Tourism Kingston  
177 Wellington Street, Suite 2   
Kingston, Ontario  
K7L 3E3
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QQ11 REPORT
JANUARYY – MARCHH 2026
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BY THE NUMBERS

Q1 Total January February March

Stories 320 71 91 158

Impressions 1,027,308,637 526,980,374 281,404,377 218,923,886 

Direct 96/320 2/71 11/91 83/158
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BBOJANA DURIC 
Director
bojana.duric@tartanbond.com

TYLER SINCLAIR
Account Executive 
tyler.sinclair@tartanbond.com 

LAUREN RIDDELL
Account Manager
lauren.riddell@tartanbond.com

SAMANTHA GEER
Vice President
samantha.geer@tartanbond.com

THANK YOU.
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